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... [P]eople like Marina fill the 
heart. And this is why being tied to 
the community you both live and 
work in is paramount to the success 
of your company.

FOR Marina Domenici, a bright-eyed 
and cheery 14-year-old with 

Down syndrome, her bucket list grew a little short-

to the front door of the TD Garden in a luxury black 
Town Car.

“The screech of excitement was deafening 

to our home,” says Marina’s mother, Lynn Domenici. 
The chauffeured ride was just the beginning: Mari-

-

-

“If you ask Marina about her 

thrills would be a night out with two 
great guys, Johnny and his brother, 

them both, not because of the limos, 

-

Z WHERE TO START

such as business referrals and new clients. Remember, it’s because your 
-

Z  YOUR CLIENTS AND OTHER AREA CORPORATIONS

-
-

assistance in many different ways. We recently 
-

-

“win” column for us in the eyes of our client. 

Z  LOCAL SPORTS TEAMS

-

-
ment for their children af-

stay in lieu of a hotel. 
It’s a community ef- -

cial meaning to me, 
as my younger 

succumbed to 
the disease. 

-

of tickets, signage on scoreboards, 

-

who are worth millions of dollars to them, which is an endorsement that of-

-

-

Z  COMMUNITY BUSINESS ORGANIZATIONS
-
-

Ideas for Giving Back
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merce, as well as all the smaller 
chambers in the cities and towns 

Z  OTHER IDEAS
-

-

Engage your workforce: Local charity walks and runs could always 

instead manning registration tables or stocking water stations. Get staff 

Engage your clients: 

looking for donations year-round. 

Engage your community: -
-

when they need the most assistance. Organize a collection of furniture, bed-
ding, blankets, clothing, or other household items that will get them started. 

use. They will be grateful that you’re thinking of them. 

-

[CD] 

JOHN GREENE IS THE PRESIDENT AND CEO OF ETS  INTERNATIONAL IN RANDOLPH, MASS. HE CAN BE 
REACHED AT JGREENE@ETSINTL.NET. 


